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Trabajar con estilos

Como ya sabemos existe un proceso llamado pre pensa 

digital en el que el documento es preparado para su im-

presión. En este proceso se determinan elementos como  

los estilos de página, ya sea su diagramación - entendido 

como la ubicación de los contenidos - como también el 

aspecto de los elementos insertos en el documento. 

A continuación explicaremos como estos estilos fun-

cionan en un software de pre prensa digital y como se 

relaciona con el estilo CSS aplicado a los archivos web. 
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Obama uses Post report as fodder against Romney
Accuses Republican

of outsourcing jobs while
he was head of Bain Capital

BY DAVID NAKAMURA

tampa — President Obama seized on a
published news report on Friday to
launchanewattackonRepublicanchal-
lenger Mitt Romney, accusing the for-
merbusinessmanof outsourcing jobs to
foreign countries during his successful
run as the head of a private equity firm.

Obama cited a Washington Post arti-
cle published Friday that reported that
Bain Capital, the firm co-founded by
Romney, had invested in companies
that specialized in sending jobs abroad
to facilities in low-wage countries such
as China and India. The president con-
trasted the story with his proposals —
not yet approved by Congress — to give
tax cuts to U.S. companies that bring
jobs back fromoverseas.

“Today, it was reported in The Wash-
ington Post that the companies his firm
owned were ‘pioneers’ in the outsourc-
ingofAmerican jobs toplaces likeChina
and India — pioneers!” Obama told a

crowdof2,500atHillsboroughCommu-
nity College. “Tampa, we do not need an
outsourcing pioneer in the Oval Office.
We need a president who will fight for
American jobs and fight for American
manufacturing. That’s what my plan
will do. That’s why I’m running for a
second term as president of the United

States.”
Earlier Friday, theRomney campaign

criticized the Post report. Romney
spokeswoman Andrea Saul called it a
“fundamentally flawed story that does
not differentiate between domestic out-
sourcing versus offshoring nor versus
work done overseas to support U.S. ex-

ports.”
Saul continued: “Mitt Romney spent

25 years in the realworld economy sohe
understandswhy jobscomeandtheygo.
Aspresident, hewill implementpolicies
that make it easier and more attractive
for companies to create jobs here at
home. President Obama’s attacks on
profit and job creators make it less
attractive to create jobs in theU.S.”

The Post article described invest-
ments made by Bain Capital in firms
that specialized in relocating jobs done
by American workers to facilities in
low-wage countries.

The article, citing filings with the
Securities and Exchange Commission,
detailed investments made by Bain in
sixcompanies thateitherprovidedover-
seasoutsourcinghelp toAmericancom-
panies or moved or expanded their op-
erations outside the United States.
Mostly, these involved overseas call cen-
ters and factories making computer
components.

After Obama’s speech in Tampa, the
Romney campaign issued another
statement, saying that Obama “contin-
ued to talk about anything but his rec-
ord on the economy.” Before the article
was published, the Romney campaign
declined requests for comment.

nakamurad@washpost.com

CAROLYN KASTER/ASSOCIATED PRESS

At Hillsborough Community College, a crowd of 2,500 listened to President
Obama highlight his proposals for bringing jobs back to the United States.

Obama takes DREAM to Hispanic voters
President emphasizes his
record on immigration at
a conference in Florida

BY DAVID NAKAMURA
AND FELICIA SONMEZ

orlando — A week after unveiling a
new immigration policy, President
Obama made a direct appeal to a large
conference of Latinos here Friday, hop-
ing to rally a constituency that could be
crucial to his reelection campaign.

Obamaaddressedhundreds ofmem-
bers of the National Association of
LatinoElected andAppointedOfficials,
just a day after his likely Republican
challenger, Mitt Romney, appeared at
the same conference.
Romney, who courted
conservative primary
voters with hardline
opposition to illegal
immigration, began
an attempt to soften
his image and move
toward the center by
pledging Thursday to
loosen some restric-
tions on the flow of
legal foreign workers.

Obama, without
mentioning Romney
by name, drew a
sharp distinction
withhis challenger on
immigration, remind-
ing the crowd of Rom-
ney’s opposition to
the DREAM Act, the
legislation intended
to put many illegal
immigrant students
and veterans on a

path to citizenship. The bill was defeat-
ed in Congress after Republicans op-
posed it.

“Your speaker from yesterday, he’s
promised to veto the DREAM Act, and
we should take him at his word,”
Obama said. By contrast, the president
said that he announced last week that
his administration would stop deport-
ing some illegal immigrants who were
brought to the country as children and
have gone on to be productive and
otherwise law-abiding residents.

“I refused to keep looking deserving
young people in the eye and telling
them, ‘Tough luck, the politics are too
hard,’ ” Obama said.

Hispanics, who had helped power
Obama’s 2008 victory, had grown in-
creasingly frustrated with his adminis-
tration over the slow progress of immi-

gration reform. And em-
ployment has hit the
community particularly
hard, with 11 percent of
Latinos out of work com-
pared with the national
rate of 8.2 percent.

In 2008, Obama had
told the NALEO confer-
ence that immigration
would be a top priority,
but he had little to show
for it after the defeat of
the DREAMAct.

Polls suggest his new
immigration policy is
popular: A Bloomberg
News survey found that
among likely voters, 64
percent agree with it.

Obama addressed the
NALEO crowd not long
after Sen. Marco Rubio
(R-Fla.), a rising GOP star
who has been mentioned
as a potential Romney

running mate, criticized the president
during his own speech at the confer-
ence.

Rubio, who had been crafting a
scaled-back version of the DREAMAct,
was blindsided by Obama’s immigra-
tion announcement lastweek; the pres-
ident had not discussed his directive
with the senator.

“I don’t care who gets the credit,”
Rubio told the crowd in the ballroom. “I
don’t. But it exposes the fact that this
issue is all about politics for some
people. Not just Democrats, Republi-
cans too.”

But Rubio ripped Obama’s approach
on immigration and suggested that the
president has a purely political motiva-
tion in making his recent appeal to
Hispanics.

“I know in a fewmoments you’ll hear
from the president. I was tempted to
come here and tell you, ‘Hey, he hasn’t
been here in three years.What a coinci-
dence; it’s an election year,’ ” Rubio
said, drawing some boos. “I was tempt-
ed to tell you, ‘Why didn’t he make this
issue a priority?’ ”

Obama spent much of his remarks
focusing on his campaign message of
building a stronger middle class, and
he emphasized policies that he said
have helped small businesses owned by
Latinos and his health care reform law
that requires coverage for the unin-
sured.

But it was his remarks on immigra-
tion that drew the most applause from
the audience. He blamed Republicans
for blocking the DREAM Act and tied
Romney directly to GOP leaders on
Capitol Hill.

Obama also emphasized that his
directive is not intended as a long-term
solution to immigration reform.

“It’s not amnesty. Congress still
needs to come up with a long-range

solution,” he said. “To those who are
sayingCongress should be the one to fix
this, absolutely. For those who say we
should do this in a bipartisan fashion,
absolutely. My door’s been open for 3½
years. They know where to find me.”

The president added: “I’ve said time
and again, ‘Send me the DREAM Act.
I will sign it right away.’ ”

Arturo Vargas, the executive director
of NALEO, pointed to the enthusiastic
reaction of Friday’s crowd to Obama’s
mention of his immigration move last
week as “evidence of the fact that it was
something long overdue.”

“It was something many people in
this room were asking for — some kind
of administrative action in the absence
of legislative action,” Vargas said in an
interview. “But I think everybody un-
derstands it’s only temporary. It’s not a
solution. And in fact, that’s what I
found most compelling of Governor
Romney’s remarks yesterday — when
heacknowledged thatwehave abroken
immigration system. The fact that he
said that to me, then, suggests that he
understands that we need a fix.”

And if Obama’s immigration order
was indeed a political move, that fact
didn’t appear to bother many of the
Hispanic leaders who heard the presi-
dent speak in Orlando.

“Obviously, I think there is some
politics to this, but it doesn’t take away
from the fact that it’s the right thing to
do,” said Janet Murguia, president and
chief executive of the National Council
of La Raza. “And people see it as a really
positive step and possibly a break-
through moment, even if it’s on a
temporary basis. It’s offering folks in
the community out there a little bit of
hope that this isn’t the end of a process,
but maybe the beginning.”

nakamurad@washpost.com
sonmezf@washpost.com
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President Obama salutes an audience member after speaking to the National Association of Latino Elected and Appointed Officials during their annual conference
at theWalt DisneyWorld Resort in Florida on Friday. Obama drew a sharp distinction with his Republican challenger, Mitt Romney, on immigration reform.
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The Fix

Excerpted from washingtonpost.com/thefix

Mitt Romney’s hidden campaign
cash (andwhere itmight go)

Mitt Romney is quickly closing the cash
gap onPresidentObama. But as of right now,
we don’t know exactly how close it is.

One of the quirks of campaign finance
reporting is that, while the committee
Obamauses to raisemoney for his campaign
and theDemocraticNational Committee—
also called a “joint fundraising committee”—
reports its totalsmonthly, Romney’s version
of that committee has yet to file a report.

The “RomneyVictory Fund,” as it’s called,
was launched inApril andwill file its first
quarterly report nextmonth.We’re also
pretty sure it has tens ofmillions of dollars in
it right now.

But even that conclusion involves some
guesswork—andRomney’s campaign isn’t
sayingmuch.

Here’s whatwe do know:
Romney’s campaign has said that the

joint committee raised $17million inApril
and $52.7million inMay, for a total of about
$70million.

$33million of that total has been
transferred toRomney’s campaign
($7million) and theRepublicanNational
Committee ($26million), according to
reports filed by those committees. That
leaves about $37million unaccounted for.

Romney’s campaign has said it has a
total of $107million cash onhand, but only
$78million of it shows up in reports filed by
Romney’s campaign and theRNC. So logic
would suggest that about $29million
remains in theRomneyVictory Fund joint
fundraising committee.

Romney’s campaign has not confirmed
that number, though.

If indeed thatmoney is in the joint
committee, the question then is howmuch of
it can andwill be transferred toRomney and
theRNC.

(Here’s a quick primer on how joint
committeeswork: They raisemoney in one
big chunk fromadonor and then give the
maximum to the campaign andnational
party committee—$5,000 for the campaign
and$30,800 for the national party.
Whatevermoney is given beyond$35,800
goes to key state party committees and, in
Romney’s case, theGOP’sHouse and Senate
committees.)

Some of themoney in theRomney
Victory Fund could be designated for state
parties and theGOP’sHouse and Senate
efforts, but it’s unlikely that that’s a huge
chunk of it.More likely is that a good portion
of the unaccounted-formoney in the fund
can still be transferred to his campaign or to
theRNCand simply hasn’t been.

The question for Romney iswherewill
that $29million go.

Eitherway, the vastmajority of themoney
will benefit his campaign in someway,
whether through state parties, his campaign
or theRNC.

AndRomney has, in twomonths, cut a
$90million cash deficit down to $40million.

—AaronBlake

MaryCheney getsmarried

MaryCheney, the daughter of former vice
president RichardB. Cheney, gotmarried to
longtime partnerHeather Poe on Friday.

“Mary andHeather have been in a
committed relationship formany years, and
we are delighted that theywere able to take
advantage of the opportunity to have that
relationship recognized,” the Cheneys said in
a statement. The newswas first reported by
theDaily Caller, a conservativeWeb site.

While Cheney has been openly gay since
her fatherwas in theGeorgeW. Bush
administration, herwedding is another sign
that gaymarriage increasingly lacks the
stigma it once had. (Another: David
Blakenhorn,who testified against gay
marriage in support of California’s Prop 8 in
2008, haswritten aNewYork Times op-ed
announcing his change of heart).

AnAssociated Press poll released Friday
found that 42 percent of respondents oppose
gaymarriage in their states, 40 percent
support it and 15 percent are neutral.
Republican opposition to gaymarriage
remains high—68percent disapprove,
according to a Pewpoll fromApril—
although that number is declining.

Cheney andPoe have two children.
—RachelWeiner

“I refused to keep
looking deserving
young people in
the eye and telling
them, ‘Tough
luck, the politics
are too hard.’ ”
President Obama
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Estilos de caracter grá�co/tipográ�co

3

6

7

Serif (Postoni) | 40 pt | Alineado al centro

Serif (Postoni) | 9 pt | Alineado a la derecha

Serif (Postoni) | 20 pt | Alineado a la izquierda

Serif (Postoni) | 40 pt | Alineado a la izquierda

Serif (Postoni) |12 pt | Alineado al centro

Serif (Postoni) | Versalitas | Alineado al centro

Serif (Miller Daily Three) | Regular | 9 pt | Justi�cado con la 

ultima linea alineada a la derecha con separación de sílabas. 

Serif (Postoni Bold Italic) | Negrita Italica |14 pt | Alineado a 

la derecha

Serif (Postoni Bold) | Negrita | 9 pt | Alineado a 

la derecha

Sans Serif (ITC Franklin Light) |6 pt | Alineado a 

la izquierda

Sans Serif (ITC Franklin) | 20 pt | Alineado a la izquierda

Sans Serif (ITC Franklin Bold) | Negrita | 12 pt | Alineado a 

la izquierda

Serif (Miller Daily Three) | Regular | 9 pt | Alineado a 

la derecha, Sangria en la primera línea de cada párrafo. 

Serif (Miller Daily Three) | Cursiva | 9 pt | Alineado a 

la derecha
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Composición de estilos de
una página en un medio impreso

Medio: The Washington Post 

Fecha: S23. JUNIO. 2012

Fuente: Edición impresa para medios digitales 

url: http://www.washingtonpost.com/todays_paper

Tanto cuando diseñamos para medio análogos - o bien 

impresos - como para medios digitales, nos encontramos 

con la condicionante del estilo. Es decir, la forma con la 

que el contenido se mostrara al lector o usuario. 

En tareas anteriores desconstruimos un medio escrito 

para entender los estilos -tipográficos y gráficos- que po-

seía y así, darnos cuenta que existe un cierto orden con 

respecto a la toma de decisiones de diseño de página. 

Pero ¿cómo aplica esto a los medios digitales como un 

sitio web?

Imágenes | 1. Imagen del medio (The Washington Post) en su versión 
impresa para descargar. | El trabajo de desconstrucción de la pagina 
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Obama uses Post report as fodder against Romney
Accuses Republican

of outsourcing jobs while
he was head of Bain Capital

BY DAVID NAKAMURA

tampa — President Obama seized on a
published news report on Friday to
launchanewattackonRepublicanchal-
lenger Mitt Romney, accusing the for-
merbusinessmanof outsourcing jobs to
foreign countries during his successful
run as the head of a private equity firm.

Obama cited a Washington Post arti-
cle published Friday that reported that
Bain Capital, the firm co-founded by
Romney, had invested in companies
that specialized in sending jobs abroad
to facilities in low-wage countries such
as China and India. The president con-
trasted the story with his proposals —
not yet approved by Congress — to give
tax cuts to U.S. companies that bring
jobs back fromoverseas.

“Today, it was reported in The Wash-
ington Post that the companies his firm
owned were ‘pioneers’ in the outsourc-
ingofAmerican jobs toplaces likeChina
and India — pioneers!” Obama told a

crowdof2,500atHillsboroughCommu-
nity College. “Tampa, we do not need an
outsourcing pioneer in the Oval Office.
We need a president who will fight for
American jobs and fight for American
manufacturing. That’s what my plan
will do. That’s why I’m running for a
second term as president of the United

States.”
Earlier Friday, theRomney campaign

criticized the Post report. Romney
spokeswoman Andrea Saul called it a
“fundamentally flawed story that does
not differentiate between domestic out-
sourcing versus offshoring nor versus
work done overseas to support U.S. ex-

ports.”
Saul continued: “Mitt Romney spent

25 years in the realworld economy sohe
understandswhy jobscomeandtheygo.
Aspresident, hewill implementpolicies
that make it easier and more attractive
for companies to create jobs here at
home. President Obama’s attacks on
profit and job creators make it less
attractive to create jobs in theU.S.”

The Post article described invest-
ments made by Bain Capital in firms
that specialized in relocating jobs done
by American workers to facilities in
low-wage countries.

The article, citing filings with the
Securities and Exchange Commission,
detailed investments made by Bain in
sixcompanies thateitherprovidedover-
seasoutsourcinghelp toAmericancom-
panies or moved or expanded their op-
erations outside the United States.
Mostly, these involved overseas call cen-
ters and factories making computer
components.

After Obama’s speech in Tampa, the
Romney campaign issued another
statement, saying that Obama “contin-
ued to talk about anything but his rec-
ord on the economy.” Before the article
was published, the Romney campaign
declined requests for comment.

nakamurad@washpost.com

CAROLYN KASTER/ASSOCIATED PRESS

At Hillsborough Community College, a crowd of 2,500 listened to President
Obama highlight his proposals for bringing jobs back to the United States.

Obama takes DREAM to Hispanic voters
President emphasizes his
record on immigration at
a conference in Florida

BY DAVID NAKAMURA
AND FELICIA SONMEZ

orlando — A week after unveiling a
new immigration policy, President
Obama made a direct appeal to a large
conference of Latinos here Friday, hop-
ing to rally a constituency that could be
crucial to his reelection campaign.

Obamaaddressedhundreds ofmem-
bers of the National Association of
LatinoElected andAppointedOfficials,
just a day after his likely Republican
challenger, Mitt Romney, appeared at
the same conference.
Romney, who courted
conservative primary
voters with hardline
opposition to illegal
immigration, began
an attempt to soften
his image and move
toward the center by
pledging Thursday to
loosen some restric-
tions on the flow of
legal foreign workers.

Obama, without
mentioning Romney
by name, drew a
sharp distinction
withhis challenger on
immigration, remind-
ing the crowd of Rom-
ney’s opposition to
the DREAM Act, the
legislation intended
to put many illegal
immigrant students
and veterans on a

path to citizenship. The bill was defeat-
ed in Congress after Republicans op-
posed it.

“Your speaker from yesterday, he’s
promised to veto the DREAM Act, and
we should take him at his word,”
Obama said. By contrast, the president
said that he announced last week that
his administration would stop deport-
ing some illegal immigrants who were
brought to the country as children and
have gone on to be productive and
otherwise law-abiding residents.

“I refused to keep looking deserving
young people in the eye and telling
them, ‘Tough luck, the politics are too
hard,’ ” Obama said.

Hispanics, who had helped power
Obama’s 2008 victory, had grown in-
creasingly frustrated with his adminis-
tration over the slow progress of immi-

gration reform. And em-
ployment has hit the
community particularly
hard, with 11 percent of
Latinos out of work com-
pared with the national
rate of 8.2 percent.

In 2008, Obama had
told the NALEO confer-
ence that immigration
would be a top priority,
but he had little to show
for it after the defeat of
the DREAMAct.

Polls suggest his new
immigration policy is
popular: A Bloomberg
News survey found that
among likely voters, 64
percent agree with it.

Obama addressed the
NALEO crowd not long
after Sen. Marco Rubio
(R-Fla.), a rising GOP star
who has been mentioned
as a potential Romney

running mate, criticized the president
during his own speech at the confer-
ence.

Rubio, who had been crafting a
scaled-back version of the DREAMAct,
was blindsided by Obama’s immigra-
tion announcement lastweek; the pres-
ident had not discussed his directive
with the senator.

“I don’t care who gets the credit,”
Rubio told the crowd in the ballroom. “I
don’t. But it exposes the fact that this
issue is all about politics for some
people. Not just Democrats, Republi-
cans too.”

But Rubio ripped Obama’s approach
on immigration and suggested that the
president has a purely political motiva-
tion in making his recent appeal to
Hispanics.

“I know in a fewmoments you’ll hear
from the president. I was tempted to
come here and tell you, ‘Hey, he hasn’t
been here in three years.What a coinci-
dence; it’s an election year,’ ” Rubio
said, drawing some boos. “I was tempt-
ed to tell you, ‘Why didn’t he make this
issue a priority?’ ”

Obama spent much of his remarks
focusing on his campaign message of
building a stronger middle class, and
he emphasized policies that he said
have helped small businesses owned by
Latinos and his health care reform law
that requires coverage for the unin-
sured.

But it was his remarks on immigra-
tion that drew the most applause from
the audience. He blamed Republicans
for blocking the DREAM Act and tied
Romney directly to GOP leaders on
Capitol Hill.

Obama also emphasized that his
directive is not intended as a long-term
solution to immigration reform.

“It’s not amnesty. Congress still
needs to come up with a long-range

solution,” he said. “To those who are
sayingCongress should be the one to fix
this, absolutely. For those who say we
should do this in a bipartisan fashion,
absolutely. My door’s been open for 3½
years. They know where to find me.”

The president added: “I’ve said time
and again, ‘Send me the DREAM Act.
I will sign it right away.’ ”

Arturo Vargas, the executive director
of NALEO, pointed to the enthusiastic
reaction of Friday’s crowd to Obama’s
mention of his immigration move last
week as “evidence of the fact that it was
something long overdue.”

“It was something many people in
this room were asking for — some kind
of administrative action in the absence
of legislative action,” Vargas said in an
interview. “But I think everybody un-
derstands it’s only temporary. It’s not a
solution. And in fact, that’s what I
found most compelling of Governor
Romney’s remarks yesterday — when
heacknowledged thatwehave abroken
immigration system. The fact that he
said that to me, then, suggests that he
understands that we need a fix.”

And if Obama’s immigration order
was indeed a political move, that fact
didn’t appear to bother many of the
Hispanic leaders who heard the presi-
dent speak in Orlando.

“Obviously, I think there is some
politics to this, but it doesn’t take away
from the fact that it’s the right thing to
do,” said Janet Murguia, president and
chief executive of the National Council
of La Raza. “And people see it as a really
positive step and possibly a break-
through moment, even if it’s on a
temporary basis. It’s offering folks in
the community out there a little bit of
hope that this isn’t the end of a process,
but maybe the beginning.”

nakamurad@washpost.com
sonmezf@washpost.com
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President Obama salutes an audience member after speaking to the National Association of Latino Elected and Appointed Officials during their annual conference
at theWalt DisneyWorld Resort in Florida on Friday. Obama drew a sharp distinction with his Republican challenger, Mitt Romney, on immigration reform.

CAMPAIGN 2012
The Fix

Excerpted from washingtonpost.com/thefix

Mitt Romney’s hidden campaign
cash (andwhere itmight go)

Mitt Romney is quickly closing the cash
gap onPresidentObama. But as of right now,
we don’t know exactly how close it is.

One of the quirks of campaign finance
reporting is that, while the committee
Obamauses to raisemoney for his campaign
and theDemocraticNational Committee—
also called a “joint fundraising committee”—
reports its totalsmonthly, Romney’s version
of that committee has yet to file a report.

The “RomneyVictory Fund,” as it’s called,
was launched inApril andwill file its first
quarterly report nextmonth.We’re also
pretty sure it has tens ofmillions of dollars in
it right now.

But even that conclusion involves some
guesswork—andRomney’s campaign isn’t
sayingmuch.

Here’s whatwe do know:
lRomney’s campaign has said that the

joint committee raised $17million inApril
and $52.7million inMay, for a total of about
$70million.

l$33million of that total has been
transferred toRomney’s campaign
($7million) and theRepublicanNational
Committee ($26million), according to
reports filed by those committees. That
leaves about $37million unaccounted for.

lRomney’s campaign has said it has a
total of $107million cash onhand, but only
$78million of it shows up in reports filed by
Romney’s campaign and theRNC. So logic
would suggest that about $29million
remains in theRomneyVictory Fund joint
fundraising committee.

Romney’s campaign has not confirmed
that number, though.

If indeed thatmoney is in the joint
committee, the question then is howmuch of
it can andwill be transferred toRomney and
theRNC.

(Here’s a quick primer on how joint
committeeswork: They raisemoney in one
big chunk fromadonor and then give the
maximum to the campaign andnational
party committee—$5,000 for the campaign
and$30,800 for the national party.
Whatevermoney is given beyond$35,800
goes to key state party committees and, in
Romney’s case, theGOP’sHouse and Senate
committees.)

Some of themoney in theRomney
Victory Fund could be designated for state
parties and theGOP’sHouse and Senate
efforts, but it’s unlikely that that’s a huge
chunk of it.More likely is that a good portion
of the unaccounted-formoney in the fund
can still be transferred to his campaign or to
theRNCand simply hasn’t been.

The question for Romney iswherewill
that $29million go.

Eitherway, the vastmajority of themoney
will benefit his campaign in someway,
whether through state parties, his campaign
or theRNC.

AndRomney has, in twomonths, cut a
$90million cash deficit down to $40million.

—AaronBlake

MaryCheney getsmarried

MaryCheney, the daughter of former vice
president RichardB. Cheney, gotmarried to
longtime partnerHeather Poe on Friday.

“Mary andHeather have been in a
committed relationship formany years, and
we are delighted that theywere able to take
advantage of the opportunity to have that
relationship recognized,” the Cheneys said in
a statement. The newswas first reported by
theDaily Caller, a conservativeWeb site.

While Cheney has been openly gay since
her fatherwas in theGeorgeW. Bush
administration, herwedding is another sign
that gaymarriage increasingly lacks the
stigma it once had. (Another: David
Blakenhorn,who testified against gay
marriage in support of California’s Prop 8 in
2008, haswritten aNewYork Times op-ed
announcing his change of heart).

AnAssociated Press poll released Friday
found that 42 percent of respondents oppose
gaymarriage in their states, 40 percent
support it and 15 percent are neutral.
Republican opposition to gaymarriage
remains high—68percent disapprove,
according to a Pewpoll fromApril—
although that number is declining.

Cheney andPoe have two children.
—RachelWeiner

“I refused to keep
looking deserving
young people in
the eye and telling
them, ‘Tough
luck, the politics
are too hard.’ ”
President Obama



Trabajaremos con InDesign. Primero se crea un docu-

mento indd. En el se puede determinar el tamaño de 

la página, su orientación, el número de columnas, los 

márgenes, entre otras cosas. 

En este caso crearemos un documento tamaño oficio (33  

x 21.6 cm) vertical con 1 columna y un margen de 15 mm 

superior y en los lados y 30 mm en el margen inferior.

La imagen muestra las opciones o settings 
predeterminados del programa. 

Estilo en software de 
Pre Prensa Digital

Imagen de la página que hemos generado 
con las indicaciones que ya hemos mencio-
nado anteriormente.

Formato: Oficio
Orientación: Vertical
Margen izquierdo y derecho: 15 mm
Margen superior: 15 mm
Margen inferior: 30 mm
Numero de columnas: 1

Ahora, crearemos un texto simulado - basado en los es-

tilos que observamos de la tarea 2- el cual insertaremos 

dentro de un cuadro de texto        .  Una vez listo esto, 

podremos comenzar a trabajar con los estilos. 

El software nos ofrece dos opciones ‹‹Estilos de Carac-

ter›› y ‹‹Estilos de Párrafo››. El primero sirve principalmen-

te para caracteres como numeros de un índice o títulos., 

etc. El segundo en cambio permite combinar el estilo del 

caracter y el estilo de párrafo como su alineación, justifi-

cación, interlineado, separación de sílabas, etc. 

Estos textos estarán en un principio con el estilo pre-

determinado del programa, conocido como ‹‹Párrafo 

Básico››.



Tendremos asi, un titiulo o titular, una bajada de titulo, 

el autor del articulo, el parrafo, la cita, el pie de foto y el 

autor de foto, además de un subtítulo. 

Ahora bien, la imagen que vemos ya tiene los estilos 

‹‹setiados›› pero explicaremos como se hizo esto.

El boom de las editoriales 
independientes

Escritores como Alejandro Zambra 
han dicho que es un texto asombroso. 
Cuesta cinco mil pesos. Apenas hay 300 
ejemplares distribuidos en siete libre-
rías de Santiago que fueron editados 
por el sello independiente La Calaba-
za del Diablo, el mismo que en su sitio 
web www.lacalabazadeldiablo.com, 
resalta: “Nos hemos destacado por pu-
blicar narradores que no están en los 
circuitos masivos: desde escritores con 
sus primeros libros hasta escritores que 
ya tienen un recorrido y, por así decir-
lo, una obra”.
¿Qué hace que estos editores se em-
barquen en estos proyectos 
que no son ningún negocio? 
Puro amor a la literatura. Es 
el deseo de editar los libros 
que a ellos les gustan y que 
los grandes sellos no publi-
can. “De pronto te das cuen-
ta de que puedes hacerlo y 
lo haces. No cuesta tanto y 
te da placer hacerlo”, dice 
Marcela Fuentealba, de la 
editorial Hueders. 

Hay un pequeño libro amarillo que no 
pesa más que una caja de té, de cuya 

portada sobresale la silueta negra 
de un hombre cayendo hacia algún 
lado y que en 101 páginas desata la 
narrativa lírica del poeta Rodrigo 

Olavarría. Se llama Alameda tras las 
rejas, es el primer libro del autor, 
se publicó a fi nes del año pasado y 

–fuera de los circuitos tradicionales 
o de los rankings de los más vendi-

dos– está dando que hablar. Se trata 
de una especie de diario de vida o 

cuaderno de notas de un escritor que 
comenta de literatura, de alcohol, de 
amargura y de su ex mujer. Críticos 

literarios como Patricia Espinosa han 
dicho que es un libro excepcional.

“Hacemos 
los libros 
que siempre 
quisimos leer” 

El boom de las editoriales independientes. Los libros que te estabas perdiendo. El boom de las editoriales indepen-
dientes. Los libros que te estabas perdiendo. 

Fotografía: Rodrigo Chodil

POR DANIELA GONZÁLEZ

PRODUCCIÓN: DANIEL PACHECO

Pasión por el libro
Los dueños de Cuneta tampoco viven 
de los libros, sino de una agencia donde 
hacen documentales, publicidad y tex-
tos por encargo. Galo es un agrónomo 
enamorado de los libros que hoy se es-
pecializa en un magíster en Literatura, 
y Arturo es un diseñador que se deleita 
con los libros como objeto estético. Eso 
es lo que los lleva a trabajar todos los 
días para sacar un nuevo libro a la luz.
Andrea Palet, editora del sello Los 
Libros que Leo que debutó hace seis 
meses, dice que las razones personales 

para crear una editorial chica 
son las mismas por las que se 
crearon muchas editoriales 
en el pasado y que siempre 
serán válidas. “El amor por 
los libros, el deseo de tener 
el control de lo que se publi-
ca, la idea de que uno puede 
contribuir a fertilizar el suelo, 
la pretensión –legítima pero 
modesta– de que a través 
de un catálogo tenemos algo 
que decir, la locura de estar 
dispuesto a apostar tu plata, 
que nunca es mucha, en una 
aventura de pronóstico más 
que reservado”.
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1. Titulo o Titular | 2. Bajada de título | 3. Autor de 
artículo | 4. Párrafo | 5. Cita | 6. Pie de foto | 
7. Autor de foto | 8. Subtítulo

Leyenda



Primero debemos entender que las opciones que nos 

entrega el programa a la hora de determinar los estilos. 

En primer lugar tenemos el estilo de caracter. 

1. Para explicarlo crearemos un cuadro de texto con un 

número, imaginando que será un índice o capital . Pode-

mos ver que no existen estilos. 

2. Creamos un nuevo estilo y le daremos un nuevo nom-

bre (click derecho>editar estilo> y aparecerá un menú 

que ofrece distintas variables. Nosotros modificaremos lo 

más básico.

3. Obtenemos el caracter con los settings que hemos 

determinado.

1. El texto predeterminado y la paleta sin estilos. | 2. Elementos bási-
cos que se pueden modificar. | 3. Seleccionando el color del caracter. | 
4. El caracter ya con las caracteristicas determinadas por el nuevo estilo 
‹‹numero indice›› que está en la paleta.
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Nuevo



Crear un estilo de parrafo no es para distinto del proceso 

anterior, la diferencia es que podemos determinar otras 

opciones como la alineación del parrafo, sangrías, etc. 

Por ejemplo, podemos ver como es la paleta de estilos 

de parrafo del documento que hemos creado y vemos 

como cada elemento del documento posee su estilo. 

Cabe decir que los estilos se pueden vincular o encade-

nar entre sí. Esto quiere decir que si el elemento o estilo 

base cambia los demás elementos ligados a él también 

lo harán. 

Por ejemplo, si cambio el estilo de bajada (2), el estilo del 

autor (5) que está ligado al primero cambiara también. 

1. La imagen muestra los estilos en la pagina y como estos están 
vinculados a cada estilo en la paleta. | 2. En la imagen vemos como se 
determina que el estilo Bajada LC2 (2) es un estilo mayor -no se basa en 
ningún título- y como el‹‹estilo siguiente›› es el estilo Autor LC2 (5)
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Abajo podemos ver como al cambiar el estilo 2, el estilo 

5 también a cambiado. 
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Pero ¿como podemos llevar esto al medio web? 

El internet maneja dos código o lenguajes -entre otros- 

llamados HTML, que entrega el contenido y su ubicación 

y el CSS que determina la manera en que el contenido es 

visualizado. 

Para realizar este ejercicios debemos crear un documen-

to html. 

1. Abren un documento nuevo en bloc de notas y bus-

can en internet una estructura básica (copiar - pegar). 

Particularmente, utilice este tutorial para obtenerla. 

Simplemente se debe ir reemplazando los textos del sitio 

por los que nosotros deseamos y tener claro que existe 

una cierta jerarquía en los elementos como los <h1>, 

<h2>, <h3> y/o <p>. Esto es como tener titulos, subti-

tulos y parrafo. 

Estilos en la Web: 
El CSS, Cascading Styling Sheet

Haz click en la foto para ampliarla

2. Una vez lista la edición debemos guardar el archivo 

pero en vez de almacenarlo como “archivo.txt”, se debe 

cambiar la extensión a “archivo.html”. De esta manera, 

cuando el documento se abrirá con el navegador de 

internet predeterminado. Veremos que solo se tiene una 

página “plana”. 

Haz click en la foto para ampliarla

http://www.w3.org/Style/Examples/011/firstcss#fonts


3. Ahora para aplicar el código CSS, podríamos utilizar 

el mismo bloc de notas y refrescar el sitio web cada vez 

que queramos ver el resultado, sin embargo, es más 

simple buscar un editor de CSS ya sea online o descargar 

uno de la red. Particularmente, he utilizado un editor por-

table llamado Sublime Text 2, el cual tiene la cualidad 

de que va autocompletando el código cada vez que se 

escribe facilitando el trabajo.

En el programa editor debemos abrir el documento 

“archivo.html”, y cargara el código HTML sin estilo -que 

se vio arriba.

4. Está parte requiere primordialmente de comprensión

de las jerarquías y el lenguaje que utiliza el código. 

Para introducir el CSS en el HTML, tomaremos un ejem-

plo desde estos sitios 1, 2, 3, 4, 5. Estos sitios han sido 

útiles principalmente por que permiten editar el código 

y ver el resultado de como se visualizará lo que hemos 

modificado, esto se suele conocer como WYSIWYG. 

Esto es bastante útil en caso de que se este aprendien-

do a utilizar los códigos, ya que se sabe que estamos 

haciendo realmente. 

Este caso se trata de editar un código HTML en el que se debe determi-
nar la ubicación o ruta a una cierta imagen y esta pueda ser visualizada 
en el sitio. Este tipo de contenido también puede ser editada con CSS. 

Aquí podemos ver que en la dirección 
de la imagen existe una cierta jerarquía 
tal y como existe en los programas de 
pre prensa cuando se introduce una 
imagen en el documento indd. 

http://www.sublimetext.com/
http://www.w3.org/Style/Examples/011/firstcss#fonts
http://www.w3.org/MarkUp/Guide/Style
http://www.w3schools.com/cssref/css3_pr_columns.asp
http://www.w3schools.com/cssref/tryit.asp?filename=trycss3_column-rule-style
http://www.w3schools.com/html/tryit.asp?filename=tryhtml_pulpitimage


Para que sea posible visualizar el sitio creado es necesa-

rio cargar el código CSS que se puede ver abajo en las 

imagenes. 

Sin duda se trata de un código bastante básico y con 

bastante errores, sin embargo, sirve para ejercitar la 

comprensión de como funcionan los elementos y sus 

jerarquías. 

Así, si se va a las imágenes 1 y 2 se puede ver que existe 

un orden en los elementos, siendo <h1> el elemento ma-

yor -cuyo contenido determinamos en el código HTML, 

justo después de la etiqueta <!-- Contenido principal -->. 

Esto se puede ver en las imágenes 3 y 4. 

También al observar las imágenes se puede ver como 

en el código CSS se pueden determinar valores como 

los márgenes, familias tipográficas, tamaños, entre otras 

cosas.
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http://pastehtml.com/view/c3nmf201l.html


Finalmente, es un buen ejercicio revisar los códigos de 

fuente de los sitios, ya que sirve para ver como se aplica 

este lenguaje y las cascada de estilos o como se estable-

cen las rutas a los archivos (tipografias e imagenes) que 

se desplegan en los sitios.

El articulo original “El boom de  las editoriales independientes” 
ha sido extraido de la pagina de  la  Revista Paula, http://www.
paula.cl/reportaje/el-boom-de-las-editoriales-independientes/ 

Haz click para ampliar
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